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* What is the current legal status of the Digital Product Passport legislation?

* What is a Digital Product Passport and its impact on you and your global
supply chain partners?

* Digital care label: Preparing for new legislative data requirements.



Current legal status of the Digital Product
Passport (DPP) legislation”
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Delegate act for Textile DPP
Textile DPP enters into force
January July

2026 |—— S| 2027 | —————— > 2028



Current legal status? -@- | RUDHOLM GROUP

Proposal from European Parliament

Phase 1: Deployment of a 'minimal and simplified DPP' for textiles on a
short-term horizon of 2027 .

Phase 2: Deployment of an 'advanced DPP' for textiles on a mid-term
horizon of 2030.

Phase 3: Deployment of a 'full circular DPP' for textiles on a long-term
horizon of 2033.



What Is a Digital Product Passport and its
Impact on you and your global supply
chain partners?
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A DPP Is a combination of

°* A unique product identifier.

* Data collected by different value chain actors related to this unique
identifier.

* A physical link (tagging) between the product and the data.



Unique product identifier (EXAMPLE)

Global Trade Item Number (GTIN)
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Each size, each colour, each combination of sizes and colours

UPC/EAN -> GTIN -> Serialized GTIN

* GTIN: 09520123456788

* Serial: 12345

Company
Prefix

Link Serial to Batch: ABC1 & PO: XYZ

Product
Number

Check
Digit
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' ©9520123456788 :
. Batch: ABC1 :
Serial: 12345
PO: XYZ123
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Environmental Il - 1 - V — Possibility of | VI - Recyclability | VII- Presence of | VIII —Presence IX— Presence of | X—Tracability Xl — Presence of
quality or Compostability Incorporation of | re-use precious metals | of rare earths dangerous micro plastic
characteristic recycled substances fibres
/ Products material
EPR - 10°
Furnishing X X X
elements
EPR-11° X
Textile products (with the
, _ X X X X
for clothing, exception of

linen, shoes

leather goods)
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* Consumer friendly
* Visual

* Cheap

Physical link (tagging)

NFC

* Consumer friendly

* Hidden

* Authenticity
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RFID

* Logistics
* Warehouse

* Bulk-friendly



Physical link (tagging) £y ‘ RUDHOLM GROUP

Factory Distribution Retail Consumer Post
Supply Consumer
Chain
Pack Inventory Product ltem level Omni Loss Point of Product Brand Consumer Sustainability Sorting Repair Resale /
validation management shipment Inventory Channel prevention Sale Identification authenticity Engagement information RelUse
Management Sales verification (DPP)
feasible loyalty
Barcode X X
QR Code X X X X X X X X X
Sernalized ¥ W ¥ ¥ W W W ¥ W
QR code
RAIN X
RFID
NFC X X X X X X X X
Passive X X X X X - X X
Eluetooth
Digital X X X X X X X X X

Watermark
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Digital care label: Preparing for new
legislative data requirements.
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Digital care label
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The Commission will revise the textile labelling Regulation (planned for
the 4th quarter 2024) to introduce specifications for physical and digital
labelling of textiles,
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YOUR BRAND

....................

Recycled Cotton Denim

Our goal is to make sustainable denir E -J g

So we buy leftover denim and fabricth,  Powered by
make truly original pieces. “:ARELABEL@)
1

/ Details -

/' Color Mid Blue
,' Size Medium Comfort Fit
| Batch #10 of 50 Made

EAN: 9506000140445 |

Care Instructions

SKU: 12345-67-89 m 40 Normal Wash

Style: SAMPLE-SHIRT | Do Not Bleach

PO: 2025/1 \ (+)  Low Tumble Dry
=1

AN v
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Direct-to-consumer channel that lives with
the product
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End consumer value

* Additional information
* Manuals
* Warranty information

* Repair instructions



Extra benefits

Marketing

* Upsell
* Use the unique identifier, you have X so you might like Y
* Complete the look

* Events and new releases
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Thank you
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